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How to Design 

Learning Experiences

that Work
Content is king. And this is definitely the case when speaking about 

. However, people who decide to invest in your course 

expect more than raw content. They’re looking for a comprehensive learning 

experience that will provide the easiest way for their learners to accumulate 

new knowledge and develop their skills. 


While the content is the backbone of your course, it is the experience you 

create around your content that is able to make a course work. And this is 

where the principles of learning experience design come in. 

creating 

eLearning courses

https://www.ispringsolutions.com/blog/how-to-create-online-course?ref=ispring_guides_lx_design&utm_source=ispring_guides&utm_medium=referral&utm_campaign=lx_design
https://www.ispringsolutions.com/blog/how-to-create-online-course?ref=ispring_guides_lx_design&utm_source=ispring_guides&utm_medium=referral&utm_campaign=lx_design
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What Is Learning Experience Design?

Learning Experience  
Design vs. User Experience Design

Learning Experience Design (LX design) is a way of creating human-centered 

and goal-oriented learning experiences that allow the learner to achieve the 

desired learning outcome. 


“Human-centered” means that a course is created with people in mind. The 

developer has an understanding of adult learning and combines this 

knowledge with their expertise in graphic design and user interaction. “Goal-

oriented” implies that a course is made for a specific purpose — that which 

learners should know and be able to do after completing the training.

The term "LX design" was created by analogy with UX (User Experience) design 

that is most often associated with digital design for websites and apps.


In fact, LXD and UXD have much in common — they both focus on improving 

the usability, accessibility, and pleasure provided in the interaction between 

the user and the product. Where they differ is in two important aspects — the 

user and the product. If a UX designer helps website or software users reach 

their goals when interacting with the interface, an LX designer does everything 

possible in order for the learner to achieve their learning outcomes when 

interacting with the course.
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Learning Experience  
Design vs. Instructional Design

There is no clear distinction between LXD and ID (Instructional Design). They’re 

both about creating engaging and effective learning experiences. However, 

some eLearning experts,  for example, consider the term 

“Learning Experience Design” to be more appropriate for what is implied with 

these concepts. 


“The term instructional feels a little dated. It focuses on materials rather than 

users, and may summon images of filmstrips and overhead projectors,” says  

the expert. With LX design, the focus shifts from instructions and materials to 

learners and how they perceive the training events. Connie believes that this 

helps instructional designers stay concentrated on pedagogy and on creating 

learning experiences that are valuable for people.

Connie Malamed

Elements of Learning Experience Design

There’s a significant difference, however, in the kind of experience you’re going 

to design. For example, if you’re going to create a food delivery app, a game, or 

build an online marketing course for employees, you will use different methods, 

approaches, and frameworks. However, the elements that should be 

considered during the design process are the same. 


A famous User Experience Designer, Jesse James Garrett, offers his 

 diagram, which is most relevant to digital product design. 

Since we discovered that the elements are the same for LXD, we have taken 

them as a basis and translated them into the world of learning design and 

development. You can view these elements as steps, which together provide a 

roadmap for the successful creation of an online course.

Elements of 

User Experience

https://theelearningcoach.com/elearning_design/isd/new-name-for-id/
http://www.jjg.net/elements/
http://www.jjg.net/elements/
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Step 1. Develop a strategy

Step 2. Define requirements

This element is all about identifying the needs of both the organization and 

learners. What should the course accomplish for the business? What do 

learners want to gain from it?


Understanding which goals they both want to achieve will enable you to 

properly define the gaps between the needs of these two groups, so you can 

design a learning experience that is a success for both.

With a clear sense of what the company intends and what learners want, you 

can start thinking about what is to be learned, how the training process will 

proceed, what format the learning project will take, and what type of activities 

it will include.

Sensory Concrete 

Interaction

Structure

Requirements

Strategy Abstract
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For example, if your goal is to eliminate injuries in the workplace, you might 

want to create a safety training course for your employees. At this stage, you 

would decide that it will be a slide-based  about 

employee behaviors when working with electrical installations. To make sure 

your workers understand the information being covered, you might want to add 

a quiz at the end of the course. 

microlearning course

Step 3. Determine a structure

Now that you know what your course will be about, it’s time to map it out. You 

need to break the broad topic down into several narrow topics (

) and arrange them properly so that they flow from one to the next 

smoothly and provide constructive custom eLearning.

training 

modules

A slide from the quiz created with iSpring Suite

The official height

of Everest is...

27,940 feet (8,516 m)


29,029 feet (8,848 m)


29,035 feet (8,850 m)

Before working on a circuit, you must   
                                         the power supply.

Switch on


Switch off


Hold


Throw



Question List Question 1 of 10 Your Score: 10 out of 100

SUBMIT

https://www.ispringsolutions.com/blog/how-to-create-microlearning-courses?ref=ispring_guides_lx_design&utm_source=ispring_guides&utm_medium=referral&utm_campaign=lx_design
https://www.ispringsolutions.com/blog/how-to-create-training-module?ref=ispring_guides_lx_design&utm_source=ispring_guides&utm_medium=referral&utm_campaign=lx_design
https://www.ispringsolutions.com/blog/how-to-create-training-module?ref=ispring_guides_lx_design&utm_source=ispring_guides&utm_medium=referral&utm_campaign=lx_design
https://www.ispringsolutions.com/ispring-suite?ref=ispring_guides_lx_design&utm_source=ispring_guides&utm_medium=referral&utm_campaign=lx_design
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Step 4. Decide on the interaction

This element is about interacting with the course — precisely what learners will 

be seeing, hearing, and doing. Here, you need to think about which learning 

activities to use to deliver the best learning experience.


For example, you might want to add a warm welcome video from the CEO to 

the very beginning of your onboarding course, add slides with case studies and 

branching scenarios to your sales course, or transform a text section with 

popular questions into an engaging FAQ interaction that is perfectly suited for 

a  experience:mobile learning

https://www.ispringsolutions.com/blog/what-is-mobile-learning?ref=ispring_guides_lx_design&utm_source=ispring_guides&utm_medium=referral&utm_campaign=lx_design
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Step 5. Think of sensory experiences

The experience you create needs to both cater to your learners’ senses and 

resonate with your company’s brand. At this stage, your task is to create a 

learning experience that is both beautiful and functional. It’s about the tone of 

your writing and the visual design of your course, which should represent your 

organization’s branding and communicate the right mood.

8 Principles of Learning Experience Design

Ann Vasyutinskaya,  
an LX Designer at iSpring

Great learning experiences don’t just provide 

learning – they help the learners understand the 

information easily and retain it longer. In this 

section, Ann Vasyutinskaya, a Learning Experience 

Designer at iSpring, will share 8 principles of LXD 

following which you will make your courses more 

engaging and effective.

1. Sell the “why” on the first slide

Adult learners learn more effectively when they understand the practical use of 

educational content.


They should have a clear answer to “what’s in it for me?” If a learner doesn’t 

understand how a course will benefit them from the first moment, they will 

hardly be interested in continuing to view it. For example, the role of a sales rep 

is often high stress, and that’s why they’ll be happier to take a course about 

how to deal with difficult customers rather than exploring "The fundamentals of 

selling."
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How to apply this to a course: To engage employees, explain the benefits of 

the course right on the first slide. For example, include the key benefit in the 

title. The course topic should be related to tasks and issues an employee has to 

address daily.

Workplace safety

Company culture

Sales techniques: 
the fundamentals of 
dealing with 
customers

How not to get injured 
on the job: safety tips 
for new employees

How to find friends  
in a new team: hands-on 
practices for new hires

7 objection handling 
techniques that really 
work

�� Making a connectio�

�� Needs analysi�

�� Question type�

�� Sales argument

�� How to connect with  
a custome�

�� How to identify  
a customer’s need�

�� How to deal with difficult 
customer�

�� How to present a product  
to a customer
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2. Move from simple to complex — Bloom's taxonomy

In 1956, Benjamin Bloom, an American educational psychologist, developed a 

taxonomy of educational objectives. According to his learning theory, people 

acquire knowledge sequentially. This process consists of 6 levels: 

Each level relies on the previous one: if you don’t remember and understand 

the information, you can’t put it into practice. For example, if an employee 

doesn't know the features of a new car, they won’t be able to present them to 

the client. 


How to apply this to a course: To teach employees something new, proceed 

from simple to complex. First, immerse them in the topic and explain how it can 

benefit them. Then, tell them how it works and where it can be applied.


You can also leverage Bloom’s Taxonomy to provide effective assessments. 

Learn how in this .article on building online quizzes

Evaluation

Synthesis

Analysis

Application

Comprehension

Knowledge

https://www.ispringsolutions.com/blog/what-is-blooms-taxonomy?ref=ispring_guides_lx_design&utm_source=ispring_guides&utm_medium=referral&utm_campaign=lx_design
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3. Split a huge text into smaller chunks — Hick's law

In 1952, British and American psychologists William Hick and Ray Hyman conducted 

an experiment to find out how long it takes for a person to make a choice. 

.


The experiment involved 10 lamps with corresponding Morse code keys. The lamps 

would light at random, every five seconds. The participant’s task was to press the 

correct key for the lighting of a particular lamp. 


The experiment showed that the more options a person has, the harder it is for them 

to remember information and make a decision.


How to apply this to a course: It is difficult for a person to remember a large amount 

of data in one sitting. So, don't put too much text on a slide, but break it into several 

slides. Chunking helps to reduce the cognitive load and make it easier to remember 

the information.

Read the 

full study

Principles of Instructional Design

Gain learners’ 
attention

Inform learners of the 
objectives

Present the new 
material

Provide guidance

01

03

Elicit performance

05

Assess learning 
performance

07

02

04

Provide feedback

06

Enhance transfer of 
knowledge

08

Provide guidance

04

Support your learners  
by providing helpful hints on how  
to learn the skill. Give examples or 
coaching advice on content learning 
and guide learners with useful 
resources that are available to them.

Principles  
of Instructional 
Design

http://www2.psychology.uiowa.edu/faculty/mordkoff/InfoProc/pdfs/Hick%201952.pdf
http://www2.psychology.uiowa.edu/faculty/mordkoff/InfoProc/pdfs/Hick%201952.pdf
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4. Use familiar design patterns — Jakob’s Law

5. Place important information at the top and 
at the end — The sequential positioning effect

Jakob’s Law states: “Users spend most of their time on other sites. This means 

that users prefer your site to work the same way as all the other sites they 

already know.”


How to apply this to a course: Make sure that your course works as the learners 

expect it to. Use familiar icons and buttons that don’t require any explanation. 

For example, we are used to closing the window by clicking on the cross. If you 

put a triangle instead of a cross, chances are your learners will feel confused. 

This principle is based on the discovery made by the German psychologist 

Hermann Ebbinghaus. According to his research, a learner remembers 

information better if it is structured as a list. Moreover, the first and last items 

on the list are remembered more accurately than those in the middle of the list.

Support your learners  
by providing helpful hints on how  
to learn the skill. Give examples or 
coaching advice on content 
learning and guide learners  
with useful resources that are 
available to them.

Support your learners  
by providing helpful hints on how  
to learn the skill. Give examples or 
coaching advice on content 
learning and guide learners  
with useful resources that are 
available to them.
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6. Direct attention by setting accents  
— The Von Restorff effect

How to apply this to a course: If you are creating lists in your course, place the 

most important information at the beginning and at the end. This will help your 

employees retain it longer.

When presented with several homogeneous objects, a person will pay attention 

to those that differ. This is the main idea of the isolation effect discovered by 

the German psychiatrist and pediatrician Hedwig Restorff in 1933. He 

conducted an experiment in which participants were given a list of generally 

homogeneous words to remember and one very distinctive word. As a result, 

people were more likely to remember the distinctive word.

Fundamentals of Instructional Design

1. Inform learners of the objectives

2. Present the new material

3. Provide guidance

4. Elicit performance

5. Provide feedback
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7. Show the connection between elements 
through proximity

How to apply this to a course: To draw attention to significant details, set 

accents. For example, in the homogeneous text, put an important term in bold, 

so your learners will see it immediately. 

This principle comes from Gestalt principles of visual perception. It states that 

things that are close together tend to be perceived as a unified group and 

appear to be related.

The ADDIE Model. A 
Framework for the ID 
Process

Analysis. During the analysis stage, 
you’ll be working with SMEs to 
determine what the objective of your 
course/program is and gather 
information about your target 
audience’s learning environment 
and demographics.



Design. The next step involves 
designing the general structure of 
your course. You’ll need to write 
specific, actionable learning 
objectives while developing a 
general outline and instructional 
methods for your course.

A Framework for  
the ID Process

During the analysis stage, you’ll be 
working with SMEs to determine what 
the objective of your course/program 
is and gather information about your 
target audience’s learning 
environment and demographics.

The next step involves designing the 
general structure of your course. 
You’ll need to write specific, 
actionable learning objectives while 
developing a general outline and 
instructional methods for your course. 

Analysis

Design

The ADDIE Model
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8. Avoid unnecessary elements — Miller’s Law

How to apply this to a course: If blocks of information are related to each 

other, put them side by side.

In 1956, the American psychologist George Miller found out how many items 

people can store in their short-term memory. To do this, the scientist performed 

an experiment: the participants were given a list of digits, letters, and words 

and had to remember as many of them as possible. It turned out that a person 

is able to remember from 5 to 9 elements on average.

Engage your learners with a blend of 
learning experiences. For example, you 
can mix classroom sessions with online 
courses to make the learning process 
more interactive and enjoyable. 

Long, complex learning modules can 
overwhelm learners with their sheer 
volume of information. Engage and 
motivate your learners by 
“chunking” your content into smaller 
learning modules that focus on one 
idea or one aspect of a larger topic.

Tip 3.


Build a blended learning solution

Tip 4. 


Chunk your content



Engage your learners with a blend  
of learning experiences. For example, 
you can mix classroom sessions with 
online courses to make the learning 
process more interactive and 
enjoyable.

Long, complex learning modules can 
overwhelm learners with their sheer 
volume of information. Engage and 
motivate your learners by 
“chunking” your content into smaller 
learning modules that focus on one 
idea or one aspect of a larger topic.

Tip 3.

Build a blended learning solution

Tip 4.

Chunk your content
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Wrap-up and Further Reading

How to apply this to a course: The text on the slide should be concise and 

limited to between 5 and 7 items. For example, it may include a brief idea and 

4-5 supporting arguments that prove it. This will optimize the cognitive load, 

which means that learners will be able to remember the information better.

Learning experience design is a broad topic, but we hope the guidelines 

provided above will help you make your eLearning courses a little better and 

improve your corporate training outcomes. If designing for online learning is a 

significant part of your job, here are several resources you might find useful:

Benefits of checklists

Disadvantages of checklists

1. They’re motivating

3. They help you stay more organized

5. They make for easy delegation

1. They can draw your focus to the 
wrong things

2. They guide your work

4. They improve productivity

2. They can become time consuming

Benefits of checklists

1. They’re motivating

3. They help you stay more  
     organized

5. They make for easy delegation



2. They guide your work

4. They improve productivity
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� A free collection of interactive guides, checklists, and tips on 

instructional desig�

� How to create great eLearning content — a comprehensive expert guid�

� How to build an online course with iSpring in just 30 minutes — a webinar

If you want to create compelling courses fast, with no IT skills required, take 

advantage of the latest technologies in the eLearning industry. Get started 

with a free 14-day trial of the  authoring toolkit. It comes with 

ready-made layouts and presets that will make your learning design process 

even easier. 

iSpring Suite

https://www.ispringsolutions.com/guides/an-instructional-designer-s-notebook?ref=ispring_guides_lx_design&utm_source=ispring_guides&utm_medium=referral&utm_campaign=lx_design
https://www.ispringsolutions.com/guides/an-instructional-designer-s-notebook?ref=ispring_guides_lx_design&utm_source=ispring_guides&utm_medium=referral&utm_campaign=lx_design
https://www.ispringsolutions.com/guides/how-to-create-great-elearning-content?ref=ispring_guides_lx_design&utm_source=ispring_guides&utm_medium=referral&utm_campaign=lx_design
https://www.ispringsolutions.com/webinars/how-to-build-an-online-course-with-ispring-in-just-30-minutes-na?ref=ispring_guides_lx_design&utm_source=ispring_guides&utm_medium=referral&utm_campaign=lx_design
https://www.ispringsolutions.com/ispring-suite?ref=ispring_guides_lx_design&utm_source=ispring_guides&utm_medium=referral&utm_campaign=lx_design

